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Key Messaging

2025 Workplace Campaign Theme: United is the Way

The 2025 United Way Workplace Campaign leverages the theme United is the Way, which is also the theme of
our overarching brand campaign that will be amplified across UWW's paid, earned, shared, and owned media
throughout 2025 and beyond. By adapting our name to be a declarative statement of purpose, United is the Way
invites our corporate partners and their employees to take action and create a real, tangible impact in their
community - together.

For United Ways that have completed a brand training cohort by April 2025, they can visit Brandfolder to access
United is the Way Workplace Campaign assets that have been designed in our refreshed brand visual identity. For
those United Ways that have not yet completed a brand training cohort by April 2025, assets in our legacy brand
visual identity are being made available on United Way Online. Regardless of your United Way’s brand

onboarding status, you are welcome and encouraged to use the messaging in this guide to build your local
workplace campaign.

Lead Message and Call to Action

Here is a recommended overarching campaign message and call to action to articulate your community value
proposition and case for support.

[COMPANY NAME] Friends,
Today, so many of our neighbors in [LOCATION] are working hard to overcome barriers and get ahead.
Somewhere in our community:

e A working parent is looking for a way to make this week’s paycheck cover the growing costs of groceries,
prescriptions, and housing.

e A middle-schooler is struggling to find a way to stay focused in class because she didn’t get a nutritious
breakfast this morning.

e A high school grad is searching for a way to turn his diploma into a good-paying job and a promising career.

But they’re not alone.
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Together with our community-serving partners and supporters like you, we can connect people to the
opportunities they need to reach their full potential and make [our community or COMMUNITY NAME] a place
where everyone can thrive.

No challenge is too big for us to take on when we work together.

Because, United is the Way".

Please visit [our website] to learn more about the positive impact [COMPANY NAME] is helping to make in [our
community or COMMUNITY NAME] and make your gift today to be part of this powerful movement for the greater
good.

Supporting Impact Area Messages and Calls to Action

Throughout the course of your campaign, leverage specific examples of how your United Way is making a positive,
tangible impact in your community. Your impact stories and proof points should clearly connect to our brand
impact areas: Healthy Community, Youth Opportunity, Financial Security, and Community Resiliency. Below are
examples of how you can customize your calls to action with impact area-specific messaging. For more
information on impact area messaging, consult the Brand Messaging Toolkit and Impact Area Messaging Guide.

Financial Security call to action example:

e Our community is stronger when every neighbor has a safe home, a living wage, and a pathway to financial
security. United is the Way to build a stronger financial future for us all. Please help our neighbors thrive by
making a gift or pledge today.

Healthy Community call to action example:

e A healthy community is one where everyone has the care they need to thrive, at every stage of life. United
is the Way we can help ensure that all our neighbors - from newborns to retirees - have access to
nutritious food, medical care, and personalized support to live their healthiest lives. Please help our
neighbors thrive by making a gift or pledge today.

Youth Opportunity call to action example:

e When young people get the support they need, there’s no limit to what they can achieve. United is the
Way we can equip children, teens, and young adults with the tools to succeed - from story time to
graduation day. Please help our neighbors thrive by making a gift or pledge today.

Community Resiliency call to action example:

e In moments of crisis - from natural disasters to economic downturns - a resilient community rallies to help
neighbors, rises back up together, and stays ready for whatever comes next. United is the Way we can
ensure that even through the toughest times, our community steps up to provide help, hope, and healing.
Please help our neighbors thrive by making a gift or pledge today.
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https://brandfolder.com/s/9n3t3cqjwgcxcbr4z5zkvp5
https://online.unitedway.org/system/files/asset/document/UWW_ImpactAreaToolkit_MessagingGuide_101824.pdf

